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When I was asked to write the April “Editorial in 
the Field” for Agency Sales magazine, I felt it was a fit-
ting opportunity to share a few personal reflections 
with my fellow representatives one final time in this 
capacity. MANA has played a meaningful role in my 
professional journey, and I am thankful for the chance 
to express what this organization has meant to me 
over the years.

Founded in 1947, MANA has long served the repre-
sentative and manufacturing communities as a truly 
independent association. Rather than focusing on 
a single industry, MANA’s mission has always been 
broader and more enduring: to advocate for manu-
facturers’ representatives and manufacturers alike, to 
promote best practices, and to create opportunities for 
shared learning that elevate our profession as a whole. 
That mission remains just as relevant today as it was 
more than 75 years ago.

During my time on the Board of Directors, I have 
had the good fortune to learn from some of the most 
respected professionals in our industry. My colleagues 
on the board work tirelessly on behalf of the member-
ship, often behind the scenes, driven by a shared com-
mitment to strengthening our profession. I am grateful 
for the opportunity to work alongside them, to gain 
valuable insight, and to better understand the chal-
lenges and opportunities facing representatives across 
many industries and regions.

Perhaps most meaningful to me are the relation-
ships formed along the way — on both the representa-
tive and manufacturer sides. MANA is, at its core, a 
community. Our success depends on mutual respect, 
collaboration, and a willingness to learn from one an-
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As my term as Ex-Officio 
member of the MANA Board 
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on April 30, 2026, it marks 
the conclusion of nearly seven 

years of service that I reflect 
on with deep gratitude. 
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independent manufacturers’ 

representatives — and the 
manufacturers we partner with 

— has been both an honor 
and a privilege.
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other. That spirit of partnership is what has sustained 
this profession for decades, and it is what will continue 
to carry it forward for generations to come.

To those who have spent many years in this industry 
and have built a strong base of knowledge and expe-
rience, I encourage you to get involved. Your insight 
matters. Your guidance can make a difference for those 
just starting out. I remember clearly what it was like 
more than 34 years ago when our agency was find-
ing its footing. During challenging times, MANA was 
there — offering support, perspective, and practical 
advice when it was most needed. That kind of mentor-
ship is invaluable, and it is something we must con-
tinue to pass along.

As MANA enters a new chapter of leadership, I step 
aside with confidence in the direction the organization 
is headed. The foundation built over the past 75-plus 
years is strong, and the current and future leadership 
will continue advancing the initiatives that have long 
defined MANA’s purpose. As representatives, we need 
an association like MANA to help guide us, advocate 
for us, and pave the way for the next generation.

Now it is time for new voices and fresh perspec-
tives on the Board of Directors. I am confident that 
the talent and dedication of those serving will con-
tinue to shine and to advocate effectively on behalf of 
our membership.

Thank you to the MANA membership for allowing 
me the opportunity to serve. It has truly been my plea-
sure, and I will always be grateful for the relationships, 
lessons and experiences gained along the way.

Reprinted from Agency Sales magazine © 2026
www.MANAonline.org | email: MANA@MANAonline.org | (949) 859-4040


